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f0rsaken

ALWAYS
COMPETITIVE.

f0rsaken built his name in professional
Counter-Strike and VALORANT. Now he brings
that competitive eye to watch parties, long-
form streams and the games he cannot put
down.

Work with f0rsaken

339K
TWITCH
FOLLOWERS

3,680h
STREAMED

50
CATEGORIES

365-DAY SNAPSHOT · SEPTEMBER 7, 2026

F0

RODRIGO DE CARLI

BRAZIL



FROM PRO PLAYER TO FULL-TIME CREATOR

The game changes. The competitive
read stays.

He knows the pressure of a competitive server and the pace of a long stream. That lets him move from

match analysis to a difficult boss fight while keeping viewers involved.

Viewers come back to watch him learn, adjust and improve, even when the

game changes.

COMPETITIVE ROOTS

Counter-Strike

PROFESSIONAL CHAPTER

VALORANT

LIVE AUTHORITY

Watch parties

CURRENT CHAPTER

Variety creator

Evil Geniuses creator since June 2024

https://evilgeniuses.gg/pages/team-eg-creators


TWITCH · 365-DAY SNAPSHOT · SEPTEMBER 7, 2026

THE SUBATHON
REACHED DAY 51.

SUBATHON DAY

51
For 51 days, f0rsaken moved between competitive games, long sessions and new releases

without losing the live conversation.

1.43M
HOURS WATCHED

26.3K
TWITCH FOLLOWERS GAINED

50
CATEGORIES STREAMED

Competitive games

VALORANT 1,550h

League of Legends 401h

Deadlock 113h

Counter-Strike 67h

Long streams and community

Gartic on Stream 319h

I'm Only Sleeping 258h

Just Chatting 201h

Words on Stream 88h

Soulslikes, RPGs and

adventures

Hollow Knight 73h

Cult of the Lamb 58h

Silksong 41h

Mortal Shell II 36h

Sekiro 18h

Hades II 17h

World of Warcraft 5h



CHANNEL ECOSYSTEM

The livestream is the
center. Every other
channel extends it.

EACH CHANNEL EXTENDS A DIFFERENT PART OF THE LIVE

EXPERIENCE.

YouTube VODs 57.4K X 49.1K

Kick 18.7K Threads 8.1K

Twitch

339K
FOLLOWERS

The main room for live play, watch parties

and long sessions.

YouTube

307K
SUBSCRIBERS

Edited analysis, highlights and videos built

around the game.

Instagram

122K
FOLLOWERS

Campaigns, event coverage and the person

behind the stream.

TikTok

42.2K
FOLLOWERS

Short clips, quick reactions and moments

that travel beyond the live audience.

https://www.youtube.com/@f0rsakenVODS
https://x.com/f0rsakenwOw
https://kick.com/f0rsakenwow
https://www.threads.com/@f0rsakenwow
https://www.twitch.tv/f0rsakenwow
https://www.youtube.com/@f0rsaken
https://www.instagram.com/f0rsakenwow/
https://www.tiktok.com/@f0rsakenwow


CAMPAIGN WORK

Published campaigns,
linked to the original
content.

SELECTED CAMPAIGNS ACROSS LIVESTREAMS, VIDEO, SOCIAL

CONTENT AND EVENTS.

LIVE PLAY, VOD AND SHORTS HIGHGUARD

Highguard launch
A new game introduced through the formats he already uses to learn

in public.

LIVE CO-STREAM AND VOD ESPORTS WORLD CUP

EWC 2025 watch party
Tournament coverage built around live reactions, match reading and

chat.

LIVE, YOUTUBE PRE-ROLL AND

STORIES

UBISOFT

Rainbow Six Mobile launch
A global game launch carried across live and social formats.

EVENT COVERAGE AND

COMMUNITY PLAY

TENCENT / DYING

LIGHT

Dying Light at BGS
On-site content at Brasil Game Show, followed by a community-led

activation.

LIVE PLAY, YOUTUBE, SHORT-FORM

AND X

BLOODLOOP

Bloodloop
One campaign spread across four distinct creator formats.

RECURRING SPONSORED INSERTS BONOXS

Monthly YouTube integrations
A repeat partnership integrated into videos viewers already came to

watch.

View original View original

View original View original

View original View original

https://www.youtube.com/watch?v=xM1d2fsgOrs
https://www.youtube.com/watch?v=_J0L8W68cxc
https://www.youtube.com/watch?v=Z_FxYb0vtwI
https://www.instagram.com/f0rsakenwow/reel/DPzTK-EEVaQ/
https://www.youtube.com/watch?v=jE24F_0ri3E
https://www.youtube.com/watch?v=k3cpFP0-t8s


What viewers
already come for

Three examples from his recurring analysis

format, kept separate from paid campaign work.

ABOUT 1.1M PUBLIC VIEWS

Omen analysis

188K PUBLIC VIEWS

Analisei a Neon do Coringa

121K PUBLIC VIEWS

Analisei a Phoenix

https://www.youtube.com/watch?v=1X-L6-NYyfw
https://www.youtube.com/watch?v=0A9kJXMDlpo
https://www.youtube.com/watch?v=bLURv1lFdsQ


WAYS TO WORK TOGETHER

START WITH
THE GAME,
PRODUCT
OR EVENT.
CHOOSE
THE
FORMAT
FROM
THERE.

A useful first conversation is about the

game, product or event and the role

f0rsaken would have in it.

Live play

f0rsaken uses the product during a stream and

responds while he plays.

FORMATS Live integration, sponsored session or

challenge run

BEST FIT Game launches, peripherals and

services made for players

01

Match analysis

f0rsaken comments on a match, mechanic or

release from his competitive experience.

FORMATS Watch party, YouTube analysis or

highlights video

BEST FIT Competitive titles, esports and major

game updates

02

Event coverage

f0rsaken covers an event, launch or hands-on

session on site.

FORMATS Event coverage, hosted appearance or

short-form capture

BEST FIT Conventions, booths, premieres and

community events

03



F0RSAKEN × VIVAZ BRAZIL / PORTUGUESE

HAVE A
PROJECT TO
DISCUSS?

Work with f0rsaken

forsaken@vivaz.gg

mailto:forsaken@vivaz.gg?subject=Partnership%20conversation%20about%20f0rsaken
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